
© 2025 Sylvamo Corporation. All rights reserved.



© 2025 Sylvamo Corporation. All rights reserved.

Carl Boettner
Program Manager, United States Postal Service



© 2025 Sylvamo Corporation. All rights reserved.

Chris Lien
Executive Vice President of Postal 

Affairs, BCC Software 



© 2025 Sylvamo Corporation. All rights reserved.

Glen Swyers
Director of Marketing Integration, 

The Imagine Group



© 2025 Sylvamo Corporation. All rights reserved.

AJ Layo
Sales Manager, Sylvamo



© 2025 Sylvamo Corporation. All rights reserved.
3

Direct Mail Trends

Direct Mail Still Works

• Response rates are up 8% to 11% for direct mail as a single channel

• Over half have tried a new product, service, or establishment in the past 6 

months after receiving marketing mail. 

• 90% believe mail is as important or more important to them now than it was three 

years ago.

• Multiple independent neuroscience research studies show the physical materials 

activate the brain more deeply.

Integrated Campaigns Create Lift

• Mail + email + web - 37% lift over individual channels

• Digital + mail - 40% greater customer engagement

• Mail + digital + tv - 17% higher purchase intent
Sources: 

Millward Brown, "Understanding Direct Mail with Neuroscience," Case Study

USPS Office of Inspector General, "Enhancing the Value of Mail: The Human Response," Research Report

Canada Post, "A Bias for Action: The Neuroscience Behind the Response-Driving Power of Direct Mail"

Forbes, "Finding Brand Success in a Digital World"
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Where Mail is Displayed in the Household
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About the Promotions

Why Participate?

• Offset cost of postage 

• New marketing ideas

• Increase ROI

Industry Perceptions

• “Too complex!”

• “Not worth my time”

• “I don’t know where to get support”

What I hear from customers and MSPs who take advantage of the promotions:

• Once you get used to the Mailing Promotion Portal in the BCG, it’s easy. 

• Takes less than 5 minutes to upload a campaign

• Enhances my value to my customer
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2026 Promotions Overview
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Sylvamo Promotions Campaign
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2026 Integrated Technology

Definition

• Select your start date at any point in the 2026 promotion calendar.

• Must run for 6 consecutive months during the January 1 - December 31, 2026 

calendar year.

• Augmented Reality, Mixed Realty, Virtual Reality, Integration with Voice 

Assistant, Video in Print Technology, Near Field Communication, Mobile 

Shopping, AI

5%
Discount
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Integration with Voice AI Assistant Example
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Integration with Voice Assistant Example

English.wav

http://drive.google.com/file/d/1eDCLQasYXxKKZWx1q7r-gnyEzscJiW7S/view


© 2025 Sylvamo Corporation. All rights reserved.

Example
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2026 Tactile, Sensory, Interactive

Definition

• Create a multi-sensory experience through special visual effects, sound, scent, 

texture, and taste 

• Specialty inks, sensory treatments, interactive elements

5%
Discount
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Example
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2026 Continuous Contact

Definition

• Plan marketing campaigns with multiple touchpoints that drives customer 

behaviour.

• Participants receive a discount for sending follow-up mailing that repeatedly 

deliver to the same address.

• They must complement or build upon the initial mailing.

5%
Discount
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Example
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2026 First-Class Mail Advertising

Definition

• Promote offerings by using First-Class Mail service.

• Craft standalone advertisements or incorporate marketing messages into First-

Class Mail pieces.

5%
Discount
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Example
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2026 Catalog Promotion

Definition

• Bound, mailpiece with at least 12 pages, providing an organized listing of 

products.

• Must include images, photographs or illustrations of the products or services, 

descriptive details, fulfillment information and prices or contain an alternative 

method for the reader to determine prices. 

10%
Discount
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Example
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2026 Add-ons
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Sustainability Add-On Steps
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Don’t Leave Money Behind
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A New Tool to Assist with Selling USPS Promotions - Coming Soon!

A New ROI Tool from BCC that:

● Assists with selecting an 

available promotion

● Calculates estimated 

incremental response rates

● Determines added value based 

on incremental piece 

impressions

This online tool will help you sell 

USPS promotions based on the 

incremental impact they have to the 

mailpiece!
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A Tool to Assist with Registering for USPS Promotions - Coming Soon!

Easily register and submit 

necessary USPS promotional 

materials from within your presort 

software
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An Easy to Monitor Dashboard for all your Enhanced Campaigns
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An Easy to Monitor Dashboard for all your Enhanced Campaigns
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The Foundation of Your Promotions
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Intelligent Paper

A partnership between Sylvamo and MindFire enhancing direct mail with 
personalized tracking technology (PURLs & PQR codes) to measure individual-level 
responses, allowing marketers to track performance, ROI, and optimize campaigns.

When you use Sylvamo paper for your direct mail, Sylvamo will subsidize 
MindFire’s OmniChannel technology costs, giving you valuable response data at 
no additional expense.
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Integration with Voice AI Assistant Example
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The Power of Intelligent Paper
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Integration with Voice Assistant Example

English.wav

http://drive.google.com/file/d/1eDCLQasYXxKKZWx1q7r-gnyEzscJiW7S/view
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Turning Industry Conversations Into Measurable Impact for Forests

Through veritree, Sylvamo and our 

Hammermill brand are helping restore 

vital landscapes that support healthier 

forests and a thriving planet. veritree 

verifies every tree planted, giving us 

confidence that our restoration efforts 

make a real difference.

As part of Sylvamo’s Pressing Issues

webinar series, we’re planting five trees 

for every attendee—turning industry 

conversations into measurable impact for 

forests.
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Pressing Issues

The Shift in Recycling Costs–

Time to Prepare.

With Kevin Dehner, Managing Director, 

Americas Sustainability Tax Center of Excellence, Ernst & Young

and Laura Pickard, Director of Government Relations, Sylvamo

Next Webinar - Dec. 11, 11am ET
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Step 1: Get Approved

Step 2: Register

Step 3: Claim the Promotion

Upcoming Promotions Workshop - January 22, 11am ET

Pressing Issues

Playbook to Practice:

Your USPS Applications Workshop
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Past sessions and resources
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Thank you!


	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6: Direct Mail Trends
	Slide 7: Where Mail is Displayed in the Household
	Slide 8: About the Promotions
	Slide 9: 2026 Promotions Overview
	Slide 10: Sylvamo Promotions Campaign
	Slide 11: 2026 Integrated Technology
	Slide 12: Integration with Voice AI Assistant Example
	Slide 13: Integration with Voice Assistant Example
	Slide 14: Example
	Slide 15: 2026 Tactile, Sensory, Interactive
	Slide 16: Example
	Slide 17: 2026 Continuous Contact
	Slide 18: Example
	Slide 19: 2026 First-Class Mail Advertising
	Slide 20: Example
	Slide 21: 2026 Catalog Promotion
	Slide 22: Example
	Slide 23: 2026 Add-ons
	Slide 24
	Slide 25: Sustainability Add-On Steps
	Slide 26: Don’t Leave Money Behind
	Slide 27: A New Tool to Assist with Selling USPS Promotions - Coming Soon!
	Slide 28: A Tool to Assist with Registering for USPS Promotions - Coming Soon!
	Slide 29: An Easy to Monitor Dashboard for all your Enhanced Campaigns
	Slide 30: An Easy to Monitor Dashboard for all your Enhanced Campaigns
	Slide 31: The Foundation of Your Promotions
	Slide 32: Intelligent Paper
	Slide 33: Integration with Voice AI Assistant Example
	Slide 34: The Power of Intelligent Paper
	Slide 35: Integration with Voice Assistant Example
	Slide 36: Turning Industry Conversations Into Measurable Impact for Forests
	Slide 37: Next Webinar - Dec. 11, 11am ET
	Slide 38: Upcoming Promotions Workshop - January 22, 11am ET
	Slide 39
	Slide 40
	Slide 41: Past sessions and resources
	Slide 42

